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Introduction
Letter

Fashion is in transition—worldwide, including in
Brazil. In recent years, we have beenworking to
make it more circular and responsible. A change
that starts now, in thepresent, but will help us

build better futures.

We hope this material contributes to your journey
in life and working in fashion. Each person, in their
own way, can make a difference and be part of

this evolution.

We are living through a transition. It is time to
plan, systematize information, and put into prac-
tice new ways of doing fashion. We seek initiatives
and activities driven by circularity. We are moti-
vated to develop products and services capable
of reducing environmental impacts, expanding
positive social impact, inspiring daily transfor-
mations, and building engaged communities. We
believe in the regeneration of the planet and in

creating possible and desirable futures.




& GOALS AND COMMITMENTS OF LOJAS RENNER S.A.

Goals and Commitments

de Lojas Renner S.A.

On our horizon, there is a more sustainable and
circular fashion—and that is wherewe are head-
ing. Therefore, we have established indicators,
goals, and public commitments that support
us on this journey and connect us to the global
agenda.

We have defined 12 comprehensive and am-
bitious objectives that guide the entire fash-
ion and lifestyle ecosystem of Lojas Renner S.A.
They are divided into threepillars:

1) climate, circular, and regenerative solutions;
2) connections that amplify;
3)human and diverse relationships.

The goals can be read in full here. Throughout
the reading, these goals will be represented by
icons that link them to the content of the guide

and reinforce our commitment to the shift to-
ward circularity.Check out the symbols

Engagement and Well-being
Diversity & Inclusion

Climate and Water

Circularity and Regeneration

Value Chain

Durability

Better Socio-environmental Impact

0@ o

Recyclability




Sustainability as a Value

The 4 Pillars of Transformation in Fashion:

&R

Social

Encouragement of collaboration
and activities with a positive
impact, at local,regional, national,
and global levels. Promotion of
development, empowerment, and
improved quality of life for the
present and future of all people.

Economic

Economic practices that
enable dignified working
conditions and financial
prosperityfor everyone, in a
fairer and more equitable
manner.

Environmental

Respect for the health of the planet
through the protection of nature—
something that ultimately benefits
people’s lives as well. Encouragement of
a more balanced lifestyle, considering
the limits of natural resources, and
ensuring the future for the next
generations.

Cultural

Valuing and nurturing

diversity and cultural
expressions related to
heritage, customs,beliefs,
histories, and material
practices.

Engagement and Well-being

Fashion Revolution and Fashion For Good
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https://www.fashionrevolution.org/south-america/brazil/
https://fashionforgood.com/

®  CIRCULARITY

1. Circularity
Tool for a more
sustainable world

What is a Circular Economy?

A circular economy considers the entire life
cycle of a product, respecting nature and its
limits—in contrast to the linear system, which
generates waste. The goal is to keep materials,
products, and resources in use for as long as
possible. The EllenMacArthur Foundation is one
of the leading sources of this school of thought.

3 basic principles of circular economy
applicable to the stages of creation, develop-
ment, production, and reintegration into the
production chain:

eliminating waste and pollution

circulating products
and materials

regenerating nature




Priorities of Circular Processes:

< materials with lower impact;

+ reduced reliance on virgin raw materials, pri-
oritizing durable, recyclable, and renewable
inputs;

« improved production processes, with respon-
sible use and management of water resourc-
es and clean energy;

« design that extends product lifespan, and
allows for repair, recycling, and reintegration
into the production chain.

Life Cycle

This period encompasses all stages of a prod-
uct’s history: raw material production, develop-
ment, manufacturing, logistics and distribution
processes, use, maintenance, and possible dis-
posal.

Choices for the Present and Future

We are part of a creative industry with the po-
tential to design products according tothe log-
ic of circularity. In this guide, we highlight three
paths that will support learning:

Products with better socio-
environmental impact

They are produced with safe materials
for people and the planet, recycled or
recyclable, and with minimal production
waste.

Products with durability

They are designed to be used longer,
ensuring less wear or fading while
allowing for repair and maintenance
possibilities.

Products with recyclability
They are designed to be dismantled
and remade.
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© CIRCULARITY

Linear Economy

Restore and
regenerate

Use

Repair or
. reuse
Disposal of
consumer goods

Repair or

Circular Economy

Circular
design

Remanufacturing
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(Re)use

Reverse
logistics

@ Explaining the circular economy: Rethink
progress - by Ellen MacArthurFoundation

Fashionscapes: A Circular Economy
on EcCoAgeTV.

@ Cradle to cradle: Crear y recrear ilimitadamente por

Michael Braungart y WilliammMcDonough



Stages a Fashion Product
Goes Through:

Fiber and fabric production

End of useful life

Design

The life cycle
of a garment

Use and maintenance Garment manufacturing

Logistics and distribution

lllustration inspired by the book
“Moda ética para um futuro sustentavel”,
by Elena Salcedo (p.19).

Reading recommendation:
Ethical Fashion for a Sustainable

Future by Elena Salcedo.
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CIRCULARITY
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WORK TOOL ‘

Defining the primary objective of the product
Please fill in the blanks below, imagining a product, and proceed with defining a
circular fashion project:

0 Who do you believe will use the product? What is its significance for the
buyer?

e What are the main attributes and characteristics of the product? Consider
aspects such as durability, pattern, and performance.

° How often will this product be used? Daily, weekly, only on special
occasions?

Based on your answers, choose a primary objective for your project:

() better socio-environmental impact
() durability

() recyclability




2. Materials and Processes

2.1 How to Make Better Choices

After understanding what characterizes prod-
ucts made with circular logic, let us identify the
best materials and define the most suitable
processes.

Materials
The three paths of circularity can also guide
the selection of materials for your product:

Materials for lower socio-environmental
impact

These materials undergo responsible produc-
tion, using minimal or no agricultural inputs, less
water resources, and natural goods. They have
a safe amount o fchemicals, potential for recy-
clability, and do not expose those who produce
them to unhealthy or vulnerable conditions.

Materials for durability

Resilient raw materials with better perfor-
mance make the product more long-last-
ing. The emphasis here is on the benefit rela-
tionship, as dyeing and finishes can extend a
product’s lifespan.

Materials for recyclability

They can be reintegrated throughout the entire
production chain. Typically, this choice is relat-
ed to mono-material items with the potential
for biodegradability and/or easy disassembly,
reuse, and recycling.

Desirable characteristics in materials for cir-
cular fashion.

@ Biodegradable: It can be decomposed or
broken down by biological agents suchas mi-
croorganisms and bacteria. Biodegradation
can be aerobic (with oxygen) oranaerobic
(without oxygen). An example is cotton, which
can biodegrade in soil depending on factors
like climate, soil composition, and temperature.

@ Compostabile: It can be biodegraded under
controlled conditions, meaning it candecom-
pose. Microbial population, temperature, pH, hu-
midity, aeration, nutrients, andsoil granulometry
are some factors to consider in this process.
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MATERIALS AND PROCESSES
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@ From positive impact: A type of material
that, through its production process, enables
social transformation and generates benefits
for the lives of people work in gin the field and
production. Renner’'s agroecological cotton is
a good example, as are materials from certain
cooperatives or communities promoting sus-
tainabledevelopment.

@ Traceable: It is when the product’s journey
is mapped, indicating everything from the ori-
gin of the raw material to distribution. Renner’s
traceable jeans are a goodexample, as stag-
es such as raw material production, spinning,
weaving, and manufacturing are indicated.

@ Recycled: It is produced from waste, contain-
ing a percentage of recycled fiber. The waste can
come from the production phase of the fashion
chain (pre—consumer), such as cuttings, or from
post-consumer waste (which includes discarded
clothing as well as waste from other sectors, such
as PET bottles—which can even be turned into
fabric).

@ Recyclable: It has the potential to be recycled.
Ideally, it should be made from a single material
composition (mono-material).

@ Regenerative: It can regenerate soils and
strengthen other inputs more responsibly and
efficiently.

@ Attention!

Recycled is different from recyclable. Always
check if you have any doubts.

Most textile innovations related to circular fashion

address the following challenges:

» Does it demand fewer natural resources?

» Was it produced under good working
conditions?

* Does it generate less waste?



Low Impact Fibers

Natural
Fibers

Animal
Fibers

Cotton

Leather

Recycled

Organic

Production
Control

Production
Control

Organic

Organic

Production
Control

RCS (Recycled Claim Standard)
GRS (Global Recycled Standard)
Defibrated

OCS (Organic Content Standard)

GOTS (Global Organic Textile Standard)

Ecocert
IBD

BCI (Better Cotton)

ABR (Responsible Brazilian
Cotton)

European Flax

OCS (Organic Content Standard)
GOTS (Global Organic Textile
Standard)

OCS (Organic Content Standard)
GOTS (Global Organic Textile
Sttandard)

LWG (Leather Working Group)

CSCB (Brazilian Leather Certification
ofSustainability)
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Low-Impact Fiber

e \{lscose/ Production Viscose cert|ﬁed oc'cordlng to
Artificial Liocel / the“Green Shirt” rating from
. Control 9
Fibers Modal theCanopy NGO report

Options
Low

Impact
Fibers RCS (Recycled Claim Standard)
Polyester Recycled GRS (Global Recycled Standard)

Recycled PET

Synthetic

Fibers RCS (Recycled Claim Standard)

GRS (Global Recycled Standard)

Recycled

Polyamide Biodegradable < Amni Soul Eco

Biopolymer

MATERIALS AND PROCESSES

y
'




2.2 Menu of More Sustainable Materials

@ Fabrics
The choice of fabrics can be linked to the pursuit
of durability, performance, comfort, recyclability,
and other attributes. Keep your goals in mind
and remember that there is no hierarchy in the
list below.

Cotton
A natural raw material of plant origin, which can
be cultivated and produced in various ways,
generating different impacts on people and the
planet.

@ Agroecological cotton: It is cultivated in a
family farming system, with a positive social
impact, free of agrochemicals, and with re-
sponsible use of water resources and soil man-
agement. This cotton is in transition to organic
certification.

Circularity and > Value
Regeneration ) Chain

n 2022, we invested BRL 150,000 in a research

and development project inpartnership with the
startup_FarFarm. The project aims to cultivate
agroforestrycotton in the Cerrado region of Mato
Grosso, involving local families andcontributing to
food security, soil regeneration, and education in
agroforestry systems.

Circularity and

© Value
Regeneration =

Chain

We promote the planting and cultivation of
agroecological cotton by small local farmers

through projects linked to Instituto Lojas Renner.

Products made fromthis material bear the Re -
Responsible Fashion seal.

@ Certified cotton: It has a certification that
validates activities related to its cultivation and
management. In our products, we only use 100%
certified cotton suchas Better Cotton.

@ Organic cotton: It is cultivated without the
use of synthetic chemicals (fertilizers,pesticides,
or chemical additives) or genetically modified
crops. Examples of certification are OCS (Or-
ganic Content Standard), GOTS (Global Organic
TextileStandard), Ecocert, and IBD (Biodynamic
Institute of Rural Development)

@ Fashion & Sustainability, by Kate Fletcher
and Lynda Grose (page 15).

@ (Regeneration and solidarity economy),
- por Rio Ethical Fashion with Justa Trama
and FarFarm.
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Circularity and
Regeneration

@ Climate
and Water
Since 2021, in partnership with the Brazilian
Cotton Growers Association(Abrapa), we have
participated in the SOUABR Program — Brazilian

ResponsibleCotton and launched the first
traceable jeans in Brazil. Learn more here.

@ Recycled cotton: It is obtained through
defibration—the process of separatingfibers
from new or used clothes, scraps, and textile
waste. These materials are cut,shredded, and
transformed into new yarns and fabrics. We
rely on RCS (RecycledClaim Standard) and GRS

(Global Recycled Standard) certifications.

E@ Climate
and Water

Circularity and
Regeneration

95% of our jeans are made from lower-impact
materials and/or processes.We use responsible
cotton, recycled materials, reduced water
consumption,ond/or natural dyeing. Learn more
here.

Viscose, Lyocell, and Modal

These are artificial raw materials produced
from chemically processed cellulosic material.
The certified viscose, lyocell, and modal
accepted by Lojas Renner S/A follow stric




environmental standards during their extraction
and manufacturing and do not come from
endangered native forests. Our products come
from fiber manufacturers such aslenzing and
Birla, which have the highest scores in Canopy’s
audit, a non-governmental organization that
promotes responsible sourcing of raw materials.
In 2022, we achieved 96.27% of products made
from wood-based fibers (viscose,modal, and
lyocell) with responsible origin and production.

@ Sustainable Materials, Processes and Production,
by Rob Thompson.

Attention!

The most sustainable raw materials play a leading role
in the socio-environmentalimpact of fashion. After all, a
significant portion of carbon emissions is concentrated
during the production phase of materials. Here, you'll
find sustainable fashion for every style.
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Polyamide

A synthetic raw material commonly used in
the manufacture of underwear, sportswear,
swimwear, and accessories. The best available
options, following sustainability criteria, are:

@ Biodegradable polyamide: Clothing made
from this material can decompose within up to
3 years when properly discarded.

@ Recycled polyamide: It is produced from the
reuse of other fibers and can be certified as per
the Recycled Claim Standard (RCS) or Global
Recycled Standard (GRS).

Polyester

A synthetic material made from chemical
substances extracted from petroleum.Itisknown
for its durability and good color retention. As a
lower-impact alternativealready available in
the market, we have:

@ Recycled polyester: It is made from recycled
PET bottles and is certified underthe Recycled
Claim Standard (RCS) and the Global Recycled
Standard (GRS).

Important: There has been an increasing
development of less impactful raw materials to
replace polyester, such as materials made from
renewable sources.In general,these alternatives
maintain the properties of polyester while
promoting the growth of companies working

with the recycling of synthetic fabrics—both pre-
consumer and post-consumer, transforming
them into new yarns and fabrics.

+ BEST PRACTICES
E@ Climate @ Better Socio-
and Water environmental

Impact

To minimize water consumption in the
manufacturing of jeans, a product withhigh water
demand, we have developed a methodology for
measuring waterfootprint. With this, we assess
water use throughout the entire production
process, from the laundry stages to the finishing
of the garments. Today, wehave suppliers whose
products delivered to Lojas Renner S.A. are
alreadyclassified as low water consumption

Circularity and Regeneration

Better Socio-environmental Impact

The Recycled Jeans from Lojas Renner S.A. are
produced using fabrics made fromrepurposed
scraps from our supply chain. Learn more here.




@ Trimmings

Metals and trimmings are part of clothing
and accessory designs. However, they carry
negativeimpacts and can poserisks both during
production and at the end of their life cycle,
when they lose their utility or are discarded.
To avoid risks, reduce the use of trimmings by
prioritizing only the essentials, seek low-impact
trimmings, choose trimmings that can last
longer, and, when possible, replace plastic or
metal trimmings with fabrics and ties.

2.3 More Sustainable Processes

Simply replacing raw materials is not enough
to create a circular fashion. To achieve this,
we need to understand design processes and
strategies that facilitate this transition.

Natural printing and dyeing (plant- and
mineral-based)

Processing stages can have significant envi-
ronmental impacts, including the contamina-
tion of soil and effluents. Various natural com-
pounds optimize less harmful processes, such
as:

* tree bark and tubers,

- leaves and flowers, seeds, clay,

« turmeric powder,

« annatto or indigo,

@ Attention!

Dyeing can only be considered organic when
the materials used in the process are sourced
from certified origins.

» natural mordants and fixatives to increase
color durability.

When working with natural dyes, please
consider the aesthetic variations during the
application, the diverse results for each material
used, and the greater absorption potential for
certain natural fibers. Attention! Dyes derived
from insects (such ascochineal) or endangered
plants (such as Brazilwood) are not accepted
by Renner. Attention! Dyeing can only be
considered organic if the materials used in the
process are of certified origin.

2.4 Certification

Certifications are part of committing to trans-
parency and socio-environmentaldemands,
and they are usually linked to practices that
have a better impact throughout the entire
production chain.

These are the certifications that represent
Lojas Renner S.A.’s choices andenable us
to fulfill our commitments:

@ ABR (Responsible Brazilian Cotton)

It aims to promote the best social, environmen-
tal, and economic practices in cotton cultiva-
tion. It focuses on complying with labor laws
and regulations and environmental preserva-
tion.

S3SS300Ud ANV STVIHdILVIA
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@ BcCI (Better Cotton)

It aims to improve global cotton production for
the benefit of workers, the land, and the future
of the sector. It prioritizes the continuous im-
provement of best production practices, fair la-
bor relations, market transparency, and cotton
traceability.

@ Ecocert

It specializes in organic products, where the
production process is responsible and respects
both the environment and human health. Its
practices are aligned with respect for biodiver-
sity, conscious use of natural resources, and the
avoidance of petroleum derivatives or geneti-
cally modified organisms.

@ GOTs (Global Organic Textile Standard)

It aims to ensure the organic origin of products,
starting from the harvesting of raw materials
and continuing through all manufacturing pro-
cesses until labeling.

@ 1BD

A national certifier that verifies the production
and commercialization of organic products,
ensuring that all products are produced without
the use of agrochemicals in organic production
or with controlled use in sustainable agriculture.

@ GRS (Global Recycled Standard)
It ensures the origin of the raw material, consid-
ering a minimum of 20% recycled content. It has

requirements on social and environmental is-
sues that can reduce the impact of production
on people’s lives and the environment

@ RCs (Recycled Claim Standard)

It aims to ensure the traceability of recycled raw
materials, transparent communication, and the
safety of all parties involved throughout the dif-
ferent production processes.




WORK TOOL 6

Defining the best materials and processes:
Please answer the questions below to choose the best materials and production
processes. This will help you advance in defining your project!

0 Consider your aesthetic and functional intentions in the product development.
Instead of conventional fabrics, can it be developed with materials that have
a better socio-environmental impact? If needed, check the menu of materials
again.

o Is it possible to reduce the number of trims or find creative solutions for closures
and embellishments?

e Have you considered recyclable or recycled materials in your project? If so,
indicate which ones.

Based on your answers, do you still identify your project with any of the guidelines
below? If so, select your primary objective:

() better socio-environmental impact
() durability
() recyclability

S3SS300Ud ANV STVIHdILVIA
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3. Design Strategies

Now that you know more about sustainable
materials and their processing, let us identify
strategies to develop your circular products.

3.1 Paths to More Efficient Waste

Management

The chart below suggests an evaluation jour-
ney to make lower-impact choices. It starts with
the principle of non-generation of waste, goes
through mitigation possibilities, and reach-
es repair practices. In addition to considering
this impact scaleon emissions, please take into
account the guidelines of the National Solid
WastePolicy (PNRS).

3.2 Design for Better Socio-

Environmental Impact

Design that can produce items made from
safe materials for people and the planet, of
recycled origin or with recycling potential, and
with minimal waste throughout production. In
fashion, this is closely associated with efficient
collection management.

To Care for the Environment
Zero Waste Pattern Making: A waste-free
pattern-making technique that allows 100% of
the fabric surface to beutilized.

No generation of new waste

Reduction in the generation of new waste

Recycling of waste, inputs, or materials

Recycling of waste, inputs, or materials

N

Impact
Pyramid

Treatment of waste, inputs, or materials

Proper disposal of rejects




@ Pattern making for reduced waste:

It allows for minimal waste in the develop-
ment process through strategic designs on-
fabric.

@ Repurposing idle materials in stock:
It reincorporates existing inputs—whole
pieces, small accessories, packaging, and
other items—into production processes.

@ Upcycling:

A method of creating new garments from items
that would otherwise be prematurelydiscard-
ed. It uses solutions such as pattern-making,
embroidery, dyeing, and printing.

Circularity and Regeneration

Better Socio-environmental Impact

In partnership with Agustina Comas, a

leading fashion designer in upcycling, we
havedeveloped a new collection by combining
defective pieces and fabric samples usedin our
tests. Learn more here.

@ Attention!

For organizational purposes, we have divided design
strategies into environmentaland social categories.
However, remember that sustainability requires an
integrated approach. Whenever possible, consider
multiple aspects in your project.

S31931VYLS NDIS3a
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To Care for People

@ Modularity: Clothing made with distinct
modules that, when connected, can interact
or bereplaced. This connection is achieved
through the use of ties, buttons, or zippers.
Modularity results in a longer lifespan for the
clothing as it facilitates maintenance and
repairs, as well as potential disposal.

@ Adaptability: Clothing that can be

adjusted over time. Some examples include
adjustable lengths of hems and cuffs,
applications of drawstrings and adjustable
buttons, and flexible materials.

@ Body diversity:

Expanding the size range encourages the
plurality of dressing and, depending on the
construction, can increase the lifespan of a
garment, with features for comfort adjustments,
among other resources.

+ BEST PRACTICES

22} Diversity & Durabilit
Inclusion Y

Focusing on diversity and inclusion, we have
launched a lingerie line for people with reduced
mobility, developed with women who faced
difficulties with traditional pieces. The bras and
panties models feature buttons and zippers in
strategic areas to facilitate dressing

3.3 Design for Durability

By rethinking our creations to ensure they
last over time, we reconnect dressing with
relationships of affection and care—a
movement closely related to sustainability:




@ Construction, sewing, and finishes:

To ensure longer wear time for fashion
products, we prioritize certain elements during
the development stages, such as structure for
better fit and appearance, reinforced seams
and finishes in areas of high exposure and
friction, and high-quality raw materials and
trimmings.

@ Timelessness:

Choosing patterns, silhouettes, colors, prints,
and other finishes that are not associated with
fleeting trends enhances the longevity of a piece.
Encouraging new ways to wear the same items,
with creative visual proposals and combinations,
also supports this.

@ Repairs and mending:

Encouraging the repair of clothing and
accessories starts with product development. It
extends to sharing information and suggesting
potential services. To engage buyers, it is
helpful to provide extra components, such as
buttons and other trimmings.

@ Maintenance and care: Providing safe and
accessible care instructions helps maintain
fashion items. Through simple signage and
communication, such as those related to
washing, pieces can remain intact for longer.

+ BEST PRACTICES

-

=N . .
. Circularity and Regeneration

In 2021, Renner acquired Repassa, an online
platform for reselling items in good condition.
Through it, you can easily and conveniently sell
second-hand clothing,footwear, and accessories.
Learn more here

y
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3.4 Design for Recyclability

We need to consider what will happen when the
garment reaches the end of its useful life.

Disassembly:

Designing products to be disassembled, recy-
cled, and reintroduced into newprocesses is
related to modular principles, where each part
can be easily separated. At this stage, it is ben-
eficial to reduce trimmings by excluding those
that do not have a technical role and compli-
cate separation.

Mono-material:

Selecting materials for constructing a new
product is one of the most crucial steps to fa-
cilitate recycling processes and the reintegra-
tion of raw materials. We should give prefer-
ence to potentially recyclable items, using raw
materials of the same fiber when designing
linings, interlinings, fillings, threads, pockets,
finishes, and labels.

+ BEST PRACTICES

Circularity and Regeneration

Better Socio-environmental

Impact

Jeans for Change YouCom

In 2020, the country’s first post-consumer circular
jeans were launched. The project was expanded
in 2021, and in 2022, collection bins were made
available across all YouCom stores. In total, 4,605
pieces were collected, sorted, transformed into
new fabrics, and ultimately into new products.

Circularity and Regeneration

Better Socio-environmental
Impact

. Recyclability

EcoEstilo is a reverse logistics service offered at
Renner’s physical stores. In the collection bins,
customers can discard clothes, packaging, and
beauty and fragrance containers. Learn _more
here.




WORK TOOL 6

Defining construction and development strategies
Please fill in the blanks below to advance in defining your project:

o Is it possible to develop your product with a design that has a better impact?
Reuse of stock, zero-waste pattern, or other resources that avoid disposal
maybe alternatives. Describe your decision.

° Did you consider inclusive solutions when developing the pattern? Think about
modularity and size expansion. Note how you implemented this.

° Was the longevity of the piece a concern in your project? Considering that
pattern designs and maintenance guidelines can ensure longer and better use,
how did you address this issue?

o Can this product be disassembled and sent for recycling at the end of its useful
life?

Based on the questions above, is it possible to relate this design to any of the
circular processes mentioned below?

() better socio-environmental impact
() durability
() recyclability

Attention!

There is no single answer to any of these questions. The
goal of the tool is to encourage you so that, with each new
process, you may foster a more circular, intentional, and
proactive way of thinking. Good work!

S31931VYLS NDIS3d
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Change

INn fashion
starts
with you.

Change in fashion is
collective. For this, every
individual action matter.

If you have come this far, it is
because you also believe in

this revolution. Thank you!

This Guide to Circular Fashion
is one of many initiatives

by Lojas Renner S.A. To

learn more, access: www.

lojasrennersa.com.br

CHANGE IN FASHION STARTS WITH YOU.

N
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More References

to guide your journey
Cradle to Cradle: Re-making the way we make things — by Michael Braungart and
William McDonough

@ A Circular Economy Handbook: How to Build a More Resilient, Competitive and Sustainable
Business — by Catherine Weetman.

Doughnut Economics: Seven Ways to Think Like a 21st - Century Economist
by Kate Raworth.

@ Sustainable Materials, Processes and Production — by Rob Thompson.

@ Moda ética para um futuro sustentével (Ethical fashion for a sustainable future)
by Elena Salcedo.

@ Fashion Revolution — at www.fashionrevolution.org/south-america/brazil/
@ Ellen MacArthur Foundation — at www.ellenmacarthurfoundation.org

@ Ideia Circular — www.ideiacircular.com

@ Fashionscapes: A Circular ECconomy — on ECOAgeTV.

@ Regeneracdo e economia soliddria (Regeneration and solidarity economy)
by RioEthical Fashion.

S3IONIYI4IY IHON

N
©






LOJAS RENNER S A

awmanO  YoUcom [EAlZe  ASHUA repessa




